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This fourth edition is updated throughout with the best current marketing and promotional
practices, including using e-mail, social media, and effective Web sites; what's new in
photography portfolios; how to shoot what you want and sell it too; plus 25 in-depth case studies
interviewing top photographers in commercial, editorial, wedding, portrait, event, and fine art
photography. Promotion pieces, portfolios, researching and winning clients, negotiating rates,
finding and working with reps, computers, and the ethics of good business are just a few of the
topics covered. Real-life examples, case studies, and interviews, clearly show photographers
how to build a satisfying and lucrative career.

About the AuthorMaria Piscopo has been a photographer’s representative for more than twenty-
five years. She has consulted, lectured, and written extensively about the business of selling
photography. She works with artists, designers, and photographers, speaks at industry
conferences, conducts professional seminars and conference workshops, and teaches courses
at various colleges, including the Art Center College of Design in Pasadena, Orange Coast
College, and Laguna College of Art and Design. The author of The Graphic Designer’s and
Illustrator’s Guide to Marketing and Self-Promotion, she has had articles published in many
industry magazines, such as HOW, Digital Output, Petersen’s PHOTOgraphic, Rangefinder,
Step-By-Step, Shutterbug, and Communication Arts. She lives in Costa Mesa, California.
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Benjamin Leavitt, “Best photography marketing book I've ever read.. I really like this book a lot,
and would recommend it to ANYone who is interested in learning more about photography
marketing; more specifically, the different types of marketing.It's written by a marketing specialist
who works with photographers on marketing their own businesses. As a result, the book doesn't
have many pictures, or a very interesting layout, but then again, it is a marketing book. I liked the
testimonials given by professional photographers. They were very pertinent to the information
provided, and gave the book more depth and application to real-life situations.I would like this
book a bit better if I were more interested in marketing, or if it made marketing sound a little more
fun. It also wouldn't have hurt to add more photographs and color to the book. I'm a visual
learner, and I think that may have helped me.”

Craig Carter, “Got some good ideas from it.. Book is a bit dated when i read it, and i won't take a
star for that.Many of the principles and ideas are still relevant today. It got my brain juices
flowing. There are some solid marketing ideas in here from my perspective. It also helps to
differentiate between marketing, promotion and publicity etc...”

Laurel Vaccaro, “Gonna Try and Start My Own Photography Business. I like this book because it
tells it like it is. However, there are things that it talks about that I don't understand. The author
assumes that the person reading understands the terms they use. It needs to explain those in a
little more detail. There are helpful tips on how to stay organized and stress free and I NEEDED
that lol. Over all a good book.”

J. Standiford, “Some great insights on how to complete some of the most .... Some great insights
on how to complete some of the most important parts of your photography business. I'm glad to
have this information at hand to help me build my business.”

TaNdEeZy, “Definitely worth it!. This book is a godsend. Definitely worth the investment. It was a
book that one of my photography professors recommend for us to buy as a class book. Now it's
with me all the time. It's like a bible to me. This book tells you the in's and out's on how to run
your photography business and promoting your brand of photography. Has client base cases for
the readers to relate to and many ways to promote.”

Nicole L., “This book is AWESOME!. It's chalk full of so much information you have to pace
yourself! I'm still reading it and and loving ever page! Even with a degree in photography there
are things I never knew from a business owners point of view that this book is teaching me. It's a
crash course in owning your own photography business! Really easy to understand and it's
worth every penny!”



Jerri Fenton, “Focus on commercial. It was relevant subject matter and informative but focused
mostly on commercial photography business. I would. Have liked more examples for the small
timid studio owner who wants to grow.”

Hart Engel, “Five Stars. Great book, lots of in sites.”

The book by Arthur R. Kroeber has a rating of  5 out of 4.0. 29 people have provided feedback.
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